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Abstract

 The relationship between supply and demand is the core of market economy 

development and an important element for musicals to take root in the market economy. 

This thesis adopts a combination of argumentative integration, qualitative and quantitative 

approaches to research, as well as the construction of a market demand model for 

Chinese musicals based on the theory of supply and demand, to study the main factors 

of audience demand analysis for Chinese original musicals and the correlations between 

the factors. This thesis constructs a model of Chinese musical theater market demand 

based on factors such as education level, age, region, policy, star effect, ticket price, funding, 

substitutes, and performance venues, and screens and measures each factor. A questionnaire 

survey and interviews were conducted with the demand side of Chinese original 

musicals, and the results of 3023 copies of questionnaire were obtained. The data from 

the returned questionnaires were processed using descriptive statistics, reliability 

analysis, and regression analysis, and the results were concluded that the development 

of the Chinese musical theater market needs to improve the market demand through 

extensive creation, while increasing investment to expand market channels and improving 

management methods to promote the conversion of benefits..
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Introduction

 As an indispensable member of the cultural industry module, musical theater 

has a full influence on the cultural industry of all countries in the world. In the current 

development of China’s musical theater market, according to the relationship between 

supply and demand in the theory of supply and demand, it is inevitable to face 

the situation that the quality of musicals and the box office are inevitably decreasing.

This is what Lin Zexu, the late Qing dynasty politician, said: “The sea is full of rivers, 

and there is tolerance”. This paper will focus on the balance between the two, and this 

paper will focus on the market demand to provide a solution to this contradictory problem 

and enhance the market competitiveness of Chinese musicals.

 In this paper, we will try to conduct an innovative research on market demand 

from multiple perspectives in terms of cultural factors, education level factors, income 

factors, environmental factors, substitution factors, star effect factors, policy factors, 

performance ticket pricing factors, individual consumption factors, and expected price 

changes, which will identify the factors influencing the audience’s demand for musicals 

in the current development of China’s musical theater market and provide a theoretical 

development direction for the development of China’s musical theater market. It will 

identify the factors influencing audience demand for musicals in the current development 

of the Chinese musical theater market, and provide theoretical development directions for 

the development of the Chinese musical theater market.

Research Objectives

 1. Establishing an analyzable market demand model

 2. Correlation between demand factors affecting the Chinese musical theater market

Literature Reviews

 3.1 Summary of the research on musical products

 Along with the development of the times and the rise of China’s market economy, 

the Western cultural industry has embarked on the layout of the Chinese market, and 

musicals, an integral part of the cultural industry, have gradually begun to be imported 
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into the domestic market.

 Wang Dongdong indicates that based on the creative experience of the United 

States, London and other countries with a history of musical theater development, 

the domestic musical theater market has also opened a new chapter of its own, from 

the introduction of foreign plays, to independent creation, revealing the value of 

the domestic musical theater market. (Wang Dongdong, 2019)The study of the market 

demand of musical theater will determine the development direction of the domestic 

musical theater market to a certain extent.

 3.2 Summary of demand research

 In his study, Liang Qing argues that the development of musicals needs to rely 

on more than just the value of the musical itself; from a broad market perspective, 

demand is the root of a market’s existence, and the development and excavation of 

the musical market is a new type of market culture derived from the interplay of new forms 

of cultural presentation and traditional culture. (Liang Qing ,2019) Such a market culture 

cannot be a form of performance forcibly added to the level of the public’s spiritual and 

cultural needs, but must cut into the viewing habits and preferences of the masses from 

a certain angle, and only by understanding the audience’s needs clearly and thoroughly 

can we improve the exploration of the musical theater market.

 3.3 Review of related research at home and abroad

 Meng Cong found, based on existing research on global musicals, that the market 

size in other countries has been basically determined, the audience groups are more stable, 

and audience preferences are more certain, while the Chinese market, due to its late start 

and the co-integration of various cultures along with the opening up, makes the Chinese 

audience unable to accurately and clearly locate their preferences in the first place, making 

the cultural market uncertain, and at the same time, in terms of musical creation, other 

countries have quite a long history of development, while China mainly borrows from 

them, and its independent creation ability is slightly lacking. (Meng Cong, 2020)

 Based on the analysis of the information related to the current musical theatre 

market in China, the following advantages and disadvantages can be summarized for 
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the current development of the musical theatre market in China.

 1. Advantages

  (1) The consumer group tends to be younger, and the revenue of culture-related 

enterprises increases

  In 2019, the post-90s population accounted for more than 60% of the total 

consumer group in all performance markets, and the single amount spent each time was 

more than $1,000, indicating that the post-90s population has a relatively high level of 

love for performance-based cultural programs.

  (2) Culture + real estate constructs a new landscape of urban consumption

  As Wanda, Evergrande and other real estate companies have invested their 

funds from the real estate industry into the cultural industry. This makes “culture + real 

estate” the most imaginative segment in the future, effectively bringing compound growth 

in commercial value.

  (3) Technology changes the traditional performance industry, AR/holographic 

projection is increasingly integrated into the performance

  The use of AR and holographic projection and other methods of perfect 

presentation, to bring better stage performances, which makes the traditional performance 

industry to achieve a qualitative leap, the performance form more rich and colorful.

 2. Disadvantages

  (1) Capital bottleneck constraints

  Enterprises in the musical theater industry started late compared to other 

industries, which makes their own capital possession insufficient, so they will encounter 

capital bottlenecks in borrowing, turnover and other debts, which in turn restricts 

the development of the musical theater industry.

  (2) Lack of excellent scripts

  Musicals have been emerging in China for a short period of time, and there 

is a certain difference with foreign play writing teams. Although there has been a lot of 
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progress on the basis of chasing foreign plays, the relevant works have never been able 

to get consistent praise from the audience, and there is a need to produce better quality 

scripts to drive the development of the industry.

 1. The exploration stage, due to the urgent market release of musicals, led to a 

short time for related creation, so it had a certain impact on the quality of the works, and, 

the overall creation catered to market hotspots and lacked multi-directional expansion.

 2. Theaters face multiple survival dilemmas. The musical theater market related 

legal system has not been fully established, the way to maximize the benefits is not known, 

the audience is not fixed, these are the current problems faced by the theater.

 3. The financial mountain. Operating costs, taxes and the related need to prepare 

funds are all major financial problems that creative teams or companies will face.

 4. Unresolved willingness to watch musicals. The current rapid development of 

domestic entertainment models, related online interactive methods are emerging, which 

makes for musicals such as in-person projects have been a certain impact, affecting 

the dissemination and proliferation of musicals.

 At the same time, the upstream of the musical industry is mainly the performance 

support industry, which includes technical support and equipment support, as well as 

personnel, choreography, venues and content. The performers in the upstream industry 

directly determine whether the performance of a musical is successful and can penetrate 

the hearts of people, while the quality of the creative staff directly affects the stage effect 

of the musical and influences the audience’s viewing experience, and the improvement 

of these two points is a direct way to improve the performance effect of musicals. 

The downstream is the mass consumer group, including individual audience and group 

audience. The improvement of the living standard of downstream consumers and the 

growth of cultural entertainment demand are conducive to the expansion of the demand 

consumption of musicals.

 From 2014-2017, the number of employees of Chinese performing arts groups 

increased rapidly from 262,900 to 403,000, with a CAGR of 15.3%, and from 2017-2019, 

the number of employees of Chinese performing arts groups will remain above 400,000.
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 In a market economy, the market plays a fundamental role in resource allocation. 

In order to obtain a long-lasting survival of musical theater must understand the law of 

market development, clarify the main components of marketization, and be well informed 

and targeted.

 Through relevant market research, a “Musical Theatre Marketization Concern 

Survey and Research Form” was designed, and the survey is shown in Figure 3.1 below.

Figure 3.1 Statistical results of the survey on the number of people interested in musicals

 The questionnaire statistics show that the number of people who are very interested 

in musicals is 75.6%. Among them, 25.36% are very interested in musicals and 50.24% 

are generally interested, as shown in Figure 3.2 below. 69.76% of the potential population 

choose the theater to watch. This indicates that the domestic musical theater market has 

a large potential for development.
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Analysis of the current situation of the demand main body of the musical 

theater market

 4.1 The main demand of musical theater market

 In recent years, the domestic musical theater market and the number of viewers 

in related industries have shown growth, as shown in Table 7.1 below, it can be seen 

that, except for dance performances where the number of viewers shows a U-shaped 

growth relationship, both drama and children’s theater are increasing year by year, and 

the increase from 2014 to 2019 was 124.47% for drama, which doubled the number of 

viewers, while children’s theater also had about 50% of increase, which can be seen with 

the good growth of the main body of demand in the musical theater market.

Figure 3.2 Statistical results of the number of people going to the theater to watch musicals
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Table 4.1 Demand market for the musical theater industry, 2014-2019. Unit is 10,000 people

Year

Audience size for 

performances in the dance 

category

About the audience size 

of the play performance

Audience size for 

children’s theater 

performances

2014 311.44 238.68 222

2015 235.14 284.03 224.03

2016 231.36 320.88 255.5

2017 308 470.59 331.7

2018 314 503.62 339.48

2019 322 535.77 358.12

Source: National Bureau of Statistics

 At present, the customer structure of China’s musical industry is mainly concentrated 

in economically developed regions and provinces in China. Among them, the first and 

second tier cities account for more than 85% of the demand. The demand areas of China’s 

musical theater industry are mainly distributed in East China, South Central and North 

China, among which, East China occupies 40% of the total demand, ranking first in all 

regions, while South Central and North China occupy 26% and 17% respectively, and 

the remaining 17% of the demand is distributed in other regions. As shown in 

Figure 4.1 below.

Fig. 4.1 Regional Distribution of Demand in China’s Musical Theater Industry, 2019 (RMB 

billion, %)

Source: National Bureau of Statistics
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 At present, the demand for musical theater-related industries in China is mainly 

focused on drama, and the box office revenue of drama reached 2.786 billion yuan in 

2019, accounting for 51.32% of the total box office revenue share of the related arts 

industry, followed by children’s drama, accounting for 21.11% of the total box office 

revenue share, which shows that the performance form of drama is relatively popular in 

China, and along with the growth of children, the drama The market share of 

 The box office revenue scale of China’s arts industry reached 5.429 billion yuan 

in 2019, including 2.786 billion yuan for drama, 946 million yuan for dance, 1.146 

billion yuan for children’s theater, 357 million yuan for the musical category, and 194 

million yuan for other musicals, as shown in Figure 4.3 below.

Fig. 4.2 demand characteristics of Chinese musical application market in 2019 

(100 million yuan%)

Source: National Bureau of Statistics
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 4.2 Industry Structure of Musical Theatre Market

  4.2.1 Regional Market analysis

  North China accounted for 16.67% of the total musical theater market size 

in China in 2019. East China accounted for 40.01% in 2019. South Central region 

accounted for 26.01% in 2019. The details are shown in Figure 5 below.

Fig. 4. 3Total Market Demand for Musical Theatre Applications in China, 2014-2019

Source: National Bureau of Statistics
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 Overall, China’s musical theater market is mainly concentrated in first-tier cities 

such as North, Shanghai, Guangzhou and Shenzhen, and the development of the musical 

theater industry in these regions is relatively active. 2019 scale of North China, mainly 

Beijing, is 905 million yuan, East China, represented by Shanghai, is 2.172 billion yuan, 

and South Central China, mainly Guangdong, is 1.412 billion yuan. Details are shown 

in Figure 4.5 below.

Fig. 4.4 In 2015-2019 China’s regional musical scale share statistics chart

Source: National Bureau of Statistics
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  4.2.2 Industrial structure

  In 2019, the market size of the musical theater-related industry is 5.429 

billion yuan. Among them, drama 2.786 billion yuan, accounting for 51%. Children’s 

theater 1.146 billion yuan, accounting for 21%. Dance drama was NT$946 million, 

accounting for 17%. Musicals 357 million yuan, accounting for 7%. Other musicals 

accounted for 194 million yuan, or 4%.

Methodology

 5.1 Quantitative Research

 In the process of quantitative analysis, this paper mainly obtains the data and 

results of the study by means of empirical analysis. According to the three main 

characteristics of empirical research in quantitative analysis indicated by the evidence as 

the basic content of the empirical analysis and the rationalization of the obtained data, 

then the conclusion of the hypothesis of this study can be verified, and the hypothesis of 

this study will be presented by the variables obtained after the construction of the model 

of the market demand of musicals.

Fig. 4.5 2015-2019 China’s regional musical theater market size trend

Source: National Bureau of Statistics
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 The main elements involved are: how to develop the relevant scales in the 

analytical framework, what is the basis for their development, how to control the quality 

of the scales (questionnaires), the specific methods chosen for processing the data, etc. For 

questionnaires, which are a practical type of research topic, the use of empirical research 

methods is most common in studies on market supply and demand behavior.

 In this paper, based on my understanding of the current situation of musical theater 

in the Chinese market and the analysis of the construction of the musical theater market 

demand model, I designed a special questionnaire for the demand aspect of musical theater. 

The questions contained in the questionnaire closely combine the two words demand, 

and the data source for the analysis of the musical theater market demand is mainly 

from the randomly obtained 3023 musical theater audiences. In this paper, the data was 

collected mainly through a questionnaire, and the raw data was obtained by analyzing 

the questionnaire on musical theater market factors from 3023 audience members after 

excluding possible interfering factors among the audience.

 Regarding the design of the study on musical theater market demand, the rest of 

the questions in the questionnaire design were designed to provide a brief understanding 

of the respondents’ situation in terms of musical theater viewing, i.e., musical theater 

demand, in addition to relatively solidly selected answers, for example, the first part of 

the questionnaire involved some basic demographic information about the respondents. 

The questionnaire was designed with a total of 33 questions.

 In order to ensure the objectivity of the questions, 30 volunteers were selected as 

the first batch of respondents for this questionnaire, and their feedback and suggestions 

could help this study to make some changes to the content of the questionnaire and make 

it more reasonable. The official questionnaire was started from January to April 2021, 

and was completed through professional questionnaire websites, online social platforms, 

forums, etc.

 A total of 3,023 people participated in the questionnaire on musical theater 

market demand; based on the standard screening questions originally established in 

the questionnaire and the time control of the basic rational questionnaire, 3,023 valid 
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questionnaires were obtained, and the sample size met the requirement that the sample

size should be more than five times the total number of questionnaire questions as proposed 

in the humanities and social sciences research. Through the questionnaire survey of musical 

theater audiences, we obtained real primary data, and then completed the analysis of the 

data through quantitative research methods.

 5.2 Research ideas on market demand for musicals

 Among the current demand influencing factors, the common factors include culture, 

education level, social development level, audience preference and income level, among 

which culture and education level influence the audience’s aesthetic and cognitive ability, 

thus influencing people’s view on musical theater from the subjective level. The level of 

social development affects the current level of social awareness from a macro perspective, 

which will also include the awareness of the musical theater market. Audience preferences 

and income levels, on the other hand, affect people’s judgment of their own needs from 

a conventional perspective, and are the most intuitive factors influencing the demand 

for musical theater. The demand for musicals is also related to the social development 

environment and the market competition of other culturally similar artworks. By mastering 

the literature related to the market-oriented operation of the supply in the literature study, 

the relevant collation of the literature data, based on which the corresponding survey 

statistical analysis table is formulated, the sample of the survey is formulated through 

the systematic analysis of the relevant data content of the survey statistical table, and 

the preliminary survey is conducted through a small sample to implement the preliminary 

understanding of the survey situation. The final item questionnaire is developed through 

the understanding of the current sample, while removing useless item content from 

the survey. The validity of the data is tested through reliability and dimensionality, 

and the validity of the hypotheses is verified through regression analysis to obtain relevant 

dimensional validation and to obtain whether the research results are reliable.

Musical theater market demand model

 Regarding the demand for musicals, in this paper, the issue of market demand 

for musicals will focus on several aspects such as the current development of market 
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demand for musicals, market demand response, the audience’s pursuit of musical works, 

the originality of musical works and the willingness to introduce foreign musicals and 

their quality. The specific demand model will be briefly described here as shown in 

Fig. 6.1 below.

Fig. 1 Demand model for musicals

 6.1 Explanation of Variables

 1. Cultural factors

 Cultural factors need to match the cultural development of regional characteristics. 

The creation of musicals needs to be in line with the cultural development background of 

China and the cultural needs of the people. The government has introduced many economic 

incentives to promote the development of the cultural industry market in order to adapt 

to the development of the market-oriented economy. At the same time, people’s demand 

for cultural content is also gradually increasing, therefore, cultural factors are important 

influencing factors that affect the market development of musicals.

 2. Education level factors

 Musicals are a kind of cultural and artistic product, which is positioned for 

spiritual enjoyment. People need to have a certain level of appreciation for its culture. 

And education can enhance people’s cultural literacy, so the factor of educated level 

is also another important influencing factor that affects the development of marketable 

demand for musicals.
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 3. Income factors

 Wilfred C. Bain (1969) argued that the increase in the level of consumption of 

the population has made the prices of expensive musical tickets relatively affordable, 

therefore, the supply of musical tickets has been guaranteed, and the increase in 

the income of the population has improved the ability to enjoy musicals and promoted 

the development of the marketization of musicals. Therefore, the income factor is an 

important influencing factor on the development of musical theater marketization.

 4. Environmental Factors

 Environmental factors mainly include social environment and humanistic 

environment. Some relevant statistics indicate that many of the people watching musicals 

in China are watching domestic plays or neutral foreign plays. This indicates that 

the current domestic environment has a certain degree of recognition for localized 

repertoire works. Due to the different goals set up by theaters at the beginning of 

the establishment, theaters will demand-based supply from a variety of content to the play 

in hand, or even market-oriented performance observation, only to a certain content of 

the musical arrangement of the venue. At the same time cultural consumption often ignores 

market benefits, which prevents some works from obtaining normal economic value. 

At the same time, this also shows that musicals need to consider environmental factors 

when creating and promoting the city. Therefore, environmental factors are important 

influencing factors that affect the development of market-oriented musicals.

 5. Substitute factors

 In the current era of competition, both direct and indirect competition exists 

in musicals, films, dramas, dance dramas, operas, and so on. In a competitive market 

environment, the difference between good and bad works is obvious, but also due to this 

dominant effect, it makes it easy for good works to become the focus once they come 

out, and there will be people who want to learn from and surpass them. At the same time, 

audiences will also pick better works of art to watch. The substitution factor is therefore 

an important influence on the marketability of musicals.
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 6. Star effect factors

 Daragh O’Reilly (2011) in a study of arts marketing stated that stars are an 

important creative tool for effective market share, while the effect of the star effect is that 

the marketing is significantly better than that of the average actor. Basically, the important 

roles in each production are limited to a portion of popular star actors selected from

the group members belonging to each group, therefore, the star effect factor is an important 

influencing factor in the marketing of musicals.

 7. Policy Factors

 Musicals need to be influenced by market-related policies in the process of market-

oriented development. The first manifestation of this is the government’s support for 

the development of the musical theater cultural industry and the strength of the support 

system for the creation of the musical theater cultural industry development. Government 

support will have an important impact on the development of the cultural industry, as well 

as the creation of related industrial brands. Therefore, the policy factor is an important 

influence on the development of musical theater market.

 8. Performance Ticket Pricing Factors

 In his study, Steven Globerman (1978) stated that the pricing of performance 

tickets is mainly determined by two factors, the cost of the musical and the market 

environment. The cost of producing a musical is the main influence, and people’s 

acceptability of the ticket price is the secondary factor of market environment. Therefore, 

ticket pricing is an important factor influencing the market development of musicals.

 9. Individual consumption factors

 Musicals belong to an artistic culture. It is the individual’s love for musicals that 

dominates its consumption and has strong individual characteristics. Therefore, personal 

consumption is an important influencing factor for the market-oriented development of 

musicals.
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 10. Expected price changes

 When musicals are created, they need to follow the relevant requirements to 

anticipate and control price changes so as to control the price within the range that meets 

the market demand. Therefore, the expected price changes are an important influencing 

factor in the marketization of musicals.

 6.2 Research hypothesis

 After the reform and opening up, people’s quality of life has been improved. 

The reform and opening up opened people’s minds, their horizons, and allowed them to 

learn more about the entertainment options they could pursue. At the same time, the state 

also noticed this and started to make changes in the cultural system, and also helped 

the development of this industry by providing grants-type subsidies to related cultural and 

industrial companies, theaters, and other venues.

 Based on the path relationships included in the demand model for the marketability 

of musicals constructed in this thesis, the following hypotheses can be formulated.

 Hypothesis 1. The higher the education level of the audience, the more positively 

affects the frequency of the audience watching musicals. 

 Hypothesis 2. The income level of the audience has a significant positive impact 

on the number of musicals watched by the audience. 

 Hypothesis 3. The audience has received art education and has a significant positive 

impact on the number of musicals. 

 Hypothesis 4. The participation of favorite stars in musicals has a significant 

positive impact on the frequency of audiences watching musicals. 

 Hypothesis 5. The audience’s understanding of the musical has a significant positive 

impact on the number of times the audience watches the musical. 

 Hypothesis 6. Reasonable ticket prices have a significant positive impact on 

the frequency of musicals. 
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 Hypothesis 7. There are plenty of theatres in the city that significantly positively 

affect the frequency of musicals. 

 Hypothesis 8. The frequency of theatre scheduling has a significant positive impact 

on the frequency of musicals watched by the audience. 

 Hypothesis 9. The government’s policy has a significant positive impact on 

the frequency of musicals watched by the audience.

Questionnaire Processing

 SPSS 22.0, introduced by IBM, was used as an analytical tool in this study. After 

it performed descriptive statistical analysis, correlation analysis and regression analysis 

for the primary data obtained through questionnaires and secondary data obtained through 

literature review, the corresponding results were obtained.

 Reliability test

 Reliability analysis, also known as reliability analysis, is a test of the stability, 

consistency and reliability of measurement results, and in order to ensure the accuracy 

of the measurement results, the valid data in the questionnaire need to be analyzed for 

reliability before conducting the analysis. At present, Cronbach’s alpha coefficient is 

usually used for analysis in social science research. Chai Hui pointed out that if the 

reliability coefficient is above 0.9, the reliability is very good; if it is between 0.8 and 

0.9, it is very good; between 0.7 and 0.8, it is good; 0.6 to 0.7, it is acceptable; below 

0.6, it needs to be revised. (Chai Hui, 2010)

 First, the reliability analysis of the collected questionnaire valid data is conducted. 

It can be seen from the following table that the questionnaire data is relatively reliable.

Table 7.1 Reliability Statistics

Cronbach Alpha Cronbach of Bach based on standardized terms Alpha

Questionnaire 0.769 0.750
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 Validity test

 Validity refers to the degree to which the psychological and behavioral characteristics 

to be measured can be accurately measured by a test or scale instrument, i.e., the accuracy 

and reliability of the test results. The smaller the significance level of Bartlett’s sphericity 

test (p<0.05), the more likely there is a meaningful relationship between the original 

variables, according to Chai hui(Chai hui, 2010). The validity is now tested by KMO 

and Bartlett’s sphericity test, and the KMO value is greater than 0.7 and the significance 

is 0.000<0.01, which is considered to be good data validity.

Table 7.2 KMO and Bartlett’s test

KMO’s sampling suitability number 0.772

Bartlett sphericity test Approximate cardinality 10377.754

Degree of freedom 45

Significance 0.000

 Population frequency analysis

 A total of 3023 questionnaires were distributed, and 2973 valid questionnaires 

were returned after excluding subjects who did not know about musical theater.

The questionnaire sample was gender- and education-specific, and reached as many people 

from different classes as possible.

Table 7.3 Basic characteristics analysis

Variables Categories

Number 

of cases

Percentage

Age Under 18 years old 212 7.1

19-25 years old 2120 71.3

26-40 years old 575 19.3

41-60 years old 59 2

61 years old and above 7 0.2

Gender Male 284 9.6

Female 2689 90.4
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Education Undergraduate 316 10.6

Bachelor 2245 75.5

Master 371 12.5

Doctorate and above 41 1.4

Career State organs and institutions staff 170 5.7

Corporate Staff 554 18.6

Educator 123 4.1

Cultural Artists 56 1.9

Student 1900 63.9

Freelance workers 74 2.5

Other 96 3.2

Income Under 3000 1697 57.1

3000-5000 457 15.4

5000-10000 488 16.4

More than 10000 331 11.1

Have received professional 

art education or art education 

related to performance

No 2023 68

Yes 950 32

Level of knowledge of 

musicals

Knew about musicals, but 

didn’t know much about them

260 8.7

Understanding of musicals, 

having seen relevant video clips 

or official photography

313 10.5

Understand musicals and have 

seen them in the theater

2370 79.7

Musical related practitioners 30 1

Variables Categories

Number 

of cases

Percentage

Table 7.3 Basic characteristics analysis (cont.)
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 Basic Situation Analysis

 The valid sample was characterized to obtain the number and percentage of cases 

in the sample. The options with a high percentage of them indicate a high tendency of 

the population. Among them, the way to learn about musicals is mainly from variety 

shows. If the number of theaters in the city where they live is mostly 2-5, the number 

of monthly musical performances in theaters in their cities is rarely available, where 

the number of viewing sessions is mostly 3-10, and the frequency of viewing is mostly 

2-5 times/year, indicating a low degree.

Table 7.4 Basic characteristics analysis

Variables Categories

Number 

of cases

Percentage

How did you first learn about 

musical theatre?

Variety Show 1750 58.9

Theatre Promotion 246 8.3

Ticketing platform advertising 78 2.6

Social platform tweets 238 8

Referred by a friend 586 19.7

Related Ticket Giveaways 75 2.5

Number of theaters in the city 

where you live

None 203 6.8

One 458 15.4

There are two to five of them 1158 39

More than five 1154 38.8

Number of musical 

performances per month 

at theaters in your city

Few 810 27.2

a scene 318 10.7

Two to Five games 849 28.6

More than five games 996 33.5
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Time to enter the theater for the 

first time to watch a musical 

performance

Before 2013 186 6.3

2013 to 2017 344 11.6

2018 to 2019 629 21.2

After 2019 1397 47

Have not seen the musical in 

the theater

417 14

Viewings Haven’t seen it 410 13.8

Less than 3 games 440 14.8

3-10 games 854 28.7

More than 10-20 games 505 17

More than 20-50 games 414 13.9

More than 50 games 350 11.8

Viewing Frequency Less than 1 time/year 655 22

1 time/year 232 7.8

2-5 times/year 812 27.3

5-10 times/year 484 16.3

More than 10 times 790 26.6

 Seen musicals China’s original musicals accounted for mostly less than 10%. 

Watching consumption ratio is mostly less than 10% of income. The city where often 

watch the play and the place of residence is the same city, the meaning of watching 

the musical performance is mostly entertainment and leisure. There are more people 

who choose original plays to introduce plays are acceptable. Most of the ticket prices 

are 280-480. the factors for choosing musicals are mainly the Internet word of mouth. 

Most subjects have a few or very few favorite musical actors. Most of the subjects chose 

Variables Categories

Number 

of cases

Percentage

Table 7.4 Basic characteristics analysis (cont.)
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not to buy tickets to see a musical with poor online reviews of their favorite actors. Would 

you choose or reject a musical because of the stars you like or dislike? Most subjects 

said that as long as the show is good, it’s fine. A deep script is the main attraction, and 

live theater is the main viewing channel.

Table 7.5 Basic characteristics analysis

Variables Categories

Number of 

cases

Percentage

Seen musicals China’s original 

musicals accounted for

Never seen a Chinese 

original

502 16.9

Less than 10% 740 24.9

10%-30% 871 29.3

30%-50% 517 17.4

More than 50% 343 11.5

Watch consumption share Less than 10% 1073 36.1

10%-30% 936 31.5

30%-50% 654 22

More than 80% 258 8.7

50%-80% 52 1.7

The cities where you often watch

the show and where you live are

The same city 1573 52.9

The same province 527 17.7

Neighbouring provinces 287 9.7

foreign provinces 553 18.6

Abroad 33 1.1

What does it mean to you to see a 

musical performance?

Art enrichment and 

experience

1161 39.1

Entertainment and 

Leisure

1431 48.1
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Enriching horizons 174 5.9

Educational Inspiration 31 1

Chasing stars 176 5.9

Do you usually choose original 

plays or imported plays?

Will try whenever there is 

an original play

131 4.4

Only see the introduction of 

the play, the quality is more 

guaranteed

109 3.7

All will choose 2733 91.9

Ticket Price Under 180 434 14.6

280-480 1409 47.4

480-680 729 24.5

Above 680 401 13.5

What are the main factors that 

influence you to choose a musi-

cal?

Online Reputation 1414 47.6

The ticket price is suitable

The ticket price is right

130 4.4

High visibility 247 8.3

Overwhelming promotion 16 0.5

Recommended by friends 224 7.5

Have favorite actors 942 31.7

Whether there is a particular fa-

vorite musical actor

No special favorite 356 12

There are a few or very few 1456 49

As long as the strength is 

good all like

1161 39.1

Variables Categories

Number of 

cases

Percentage

Table 7.5 Basic characteristics analysis (cont.)
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Would you choose or reject a 

musical because you have a 

favorite or dislike star?

Will go to see because of 

the favorite stars

810 27.2

No star will also go to see 294 9.9

If you don’t like the star, 

don’t watch

747 25.1

As long as the drama is 

good

1122 37.7

Like the actors starring in the 

musical network rating is poor 

will still choose to buy tickets 

to see

No 1607 54.1

Yes 1366 45.9

What attracts you to a great 

musical?

Deeply felt script 1312 44.1

Professionalism of actors 587 19.7

Good songs 873 29.4

Special Subjects 53 1.8

Participation of well-known 

directors, screenwriters and 

actors

148 5

Through which channels did you 

mainly enjoy musicals before?

Theatre scene 1491 50.2

Official screenings, official 

photography, etc.

687 23.1

Network 720 24.2

Books 10 0.3

Others 65 2.2

Variables Categories

Number of 

cases

Percentage

Table 7.5 Basic characteristics analysis (cont.)
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 Favorite genres are famous books and musical adaptations of popular novels, and 

think that the price of musical tickets is generally high. The reasons for spending money 

to see musicals are many. The companions are often classmates, colleagues, and friends, 

who want to see original musicals with acceptable themes in all aspects, who think that 

the musical market lacks scripts, and who think that the government’s introduction of

the Benefit Policy has some encouraging effect on the musical market.

Table 7.6 Basic characteristics analysis

Variables Categories

Number 

of cases

Percentage

What type of musicals do you 

prefer

Reasoning 584 19.6

Science Fiction

Science Fiction

42 1.4

Romance 256 8.6

Responding to social issues 626 21.1

Musical adaptations of famous 

books and popular novels

1286 43.3

Disney Class Musical 179 6

The acceptance of ticket prices in 

the musical theater market

You can choose the price you 

accept

1038 34.9

Generally high 1763 59.3

Buy only when there is a 

discount

132 4.4

Completely acceptable 40 1.3

Reasons to spend money on 

watching musicals

Theatre Tickets 1057 35.6

Round trip travel expenses 181 6.1

Restaurants, hotels, etc. 61 2.1

Surrounding Products 18 0.6

All of the above 1584 53.3
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Other 72 2.4

Who do you usually watch musi-

cals with?

Family 155 5.2

lovers 102 3.4

Classmate, colleague, friend 1664 56

Alone 1052 35.4

Subjects you would like to see in 

an original musical

Available masterpieces, novels 917 30.8

Classic theatrical adaptations 680 22.9

Big IP TV series and movie 

adaptations

222 7.5

All original 923 31

Other 231 7.8

What do you think is lacking in 

the musical market right now?

Script 1033 34.7

Actor 91 3.1

Related employees 108 3.6

Propaganda 130 4.4

All of the above are 1538 51.7

Other 73 2.5

Do you think the government’s 

policy of benefiting the people 

can encourage the musical 

market?

It doesn’t work. 214 7.2

It works a little bit. 1385 46.6

It works. 950 32

Very effective 424 14.3

Variables Categories

Number 

of cases

Percentage

Table 7.6 Basic characteristics analysis (cont.)
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 correlation analysis

 Correlation analysis is the process of describing and analyzing the nature of the 

interrelationship between two or more variables and their degree of correlation. The * 

sign is marked in the upper right corner of the correlation coefficient, at which point it 

indicates a relationship, and vice versa, no relationship. A correlation coefficient greater 

than 0 indicates a positive relationship between the two variables, and less than 0 indicates 

a negative relationship between the two variables.

Table 7.7 Correlation analysis

Viewings

Viewing 

Frequency

Viewings 1 0.883**

Viewing Frequency 0.883** 1

Watch consumption share 0.519** 0.564**

Age 0.216** 0.146**

Gender 0.246** 0.279**

Education 0.195** 0.160**

Income 0.324** 0.234**

Have received professional art education or art education related 

to performance

0.012 -0.011

Level of understanding of musicals 0.617** 0.605**

Number of theaters in the city where you live 0.415** 0.409**

Number of musical performances per month at theaters in your 

city

0.316** 0.304**

Have a special favorite musical actor 0.271** 0.294**

Like the actors starring in the musical network rating is poor will 

still choose to buy tickets to see

0.234** 0.237**

The acceptance of ticket prices in the musical theater market 0.235** 0.230**

The extent to which the government’s introduction of beneficial 

policies has encouraged the musical theater market

0.163** 0.171**
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 Therefore, from the above table, it can be seen that the number of viewing sessions 

is related to the frequency of viewing, the percentage of viewing consumption, age, 

gender (1=male, 2=female), education, income, knowledge of musical theater, the number 

of theaters in the city where they live, the number of monthly musical performances in 

theaters in their cities, whether they have a particular favorite musical actor, the poor 

internet rating of the musicals in which their favorite actors appear still choose to buy 

tickets to watch, the musical theater market There is a significant positive correlation 

between the degree of acceptance of ticket prices, and the degree of encouraging effect 

of government policies introduced to the musical theater market.

 The frequency of viewing is related to the number of viewings, the percentage of 

viewing consumption, age, gender (1=male, 2=female), education, income, knowledge of 

musical theater, the number of theaters in the city where they live, the number of monthly 

musical performances in theaters in their city, whether they have a particular favorite 

musical actor, the poor internet rating of musicals in which their favorite actor appears still 

choose to buy tickets to watch, the acceptance of the ticket price in the musical theater 

market, the There is a significant positive correlation between the degree of encouraging 

effect of the government’s introduction of beneficial policies on the musical theater market.

 Regression analysis

 Regression analysis is a statistical analysis method used to determine the quantitative 

relationships between two or more variables that are dependent on each other. Specifically, 

regression analysis is a predictive modeling technique that examines the relationship 

between dependent and independent variables, and this technique is commonly used in 

predictive analysis as well as to discover causal relationships between variables. As an 

important tool for modeling and analyzing data, regression analysis will be introduced 

here to test several hypotheses, as follows.

 Hypothesis 1. Higher education level of the audience significantly and positively 

affects the frequency of the audience watching musicals

 Hypothesis 2. The audience’s income level significantly and positively affects 

the frequency of musicals
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 Hypothesis 3. Having a favorite star in a musical (star effect) significantly and 

positively affects the frequency of watching musicals

 Hypothesis 4. Audience’s knowledge of musicals significantly and positively 

affects the frequency of musicals

 Hypothesis 5. Reasonable ticket price significantly and positively affects 

the frequency of musicals

 Hypothesis 6. The availability of sufficient theaters in the city significantly and 

positively affects the frequency of musicals

 Hypothesis 7. The frequency of theater scheduling significantly and positively 

affects the frequency of audiences watching musicals

 Hypothesis 8. Government policies significantly and positively affect the frequency 

of musicals

Table 7.8 Summary of Models

Models R R Square Adjusted R-squared Error of standard estimation

1 0.717a 0.515 0.513 1.069

Table 7.9 ANOVA

Models Sum of squares Degree of freedom Mean square F Significance

1 Returning 3584.559 11 325.869 285.283 0.000b

Residuals 3382.247 2961 1.142

Total 6966.806 2972
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Table 7.10 Coefficients

Models  Unstandardized Standardization

  coefficient coefficient

  Standard errors

  B Beta t Significance

1 (Constant) -3.501 0.183  -19.166 0.000

 Age 0.097 0.043 0.037 2.240 0.025

 Gender 0.279 0.073 0.054 3.826 0.000

 Education 0.105 0.039 0.037 2.695 0.007

 Income 0.306 0.024 0.214 12.909 0.000

 Level of understanding 0.997 0.037 0.408 27.029 0.000

 of musicals

 Number of theaters in 0.241 0.031 0.141 7.649 0.000

 the city where you live

 Number of musical  0.134 0.023 0.104 5.818 0.000

 performances per month 

 at theaters in your city 

 Have a special favorite 0.264 0.033 0.114 7.946 0.000

 musical actor 

 Like the actors starring in 0.365 0.040 0.119 9.093 0.000 

 the musical network rating 

 is poor will still choose to 

 buy tickets to see 

 The acceptance of ticket 0.244 0.033 0.097 7.485 0.000 

 prices in the musical

 theater market 

 The extent to which 0.141 0.024 0.076 5.854 0.000 

 the government’s 

 introduction of beneficial 

 policies has encouraged 

 the musical theater market 

a. Dependent variable: number of viewings
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 From the above, it was confirmed that the variables were significantly correlated. 

Therefore, the significantly correlated variables were further subjected to regression 

analysis to explore the influence of specific factors on the dependent variable and 

the specific degree of influence.

 The goodness-of-fit test shows that the R-squared is 0.515, indicating that 

the portion of the dependent variable that can be explained by the regression equation 

is 51.5%. the significance of the F-test is less than 0.05 and reaches the significance 

level, indicating that the established regression model is valid.

 For the dependent variable, the regression coefficient of the age factor is 0.037 

and is significant at the 5% level, indicating that age significantly and positively affects 

the number of musicals watched, i.e., the older the age, the more musicals are watched; 

the regression coefficient of gender (1=male, 2=female) is 0.054 and is significant at 

the 5% level, indicating that gender significantly and positively affects the number of 

musicals watched. The regression coefficient of education is 0.037, which is significant 

at the 5% level, indicating that education significantly and positively affects the number 

of musicals watched, that is, the higher the education, the more the number of musicals 

watched; the regression coefficient of income is 0.214, which is significant at the 5% 

level, indicating that income significantly and positively affects the number of musicals 

watched, that is, the higher the income, the more the number of musicals watched. 

The regression coefficient of income is 0.214, which is significant at the 5% level, 

indicating that income has a significant positive effect on the number of musicals

watched, that is, the higher the income, the more musicals are watched; the regression 

coefficient of knowledge of musicals is 0.408, which is significant at the 5% level, 

indicating that knowledge of musicals has a significant positive effect on the number of 

musicals watched, that is, the more knowledge of musicals is watched, the more musicals 

are watched; the regression coefficient of the number of theaters in the city where they live 

is 0.141, which is significant at the 5% level. The regression coefficient of the number of 

theaters in the city where they live is 0.141 and is significant at the 5% level, indicating 

that the number of theaters in the city where they live significantly and positively affects 

the number of musicals watched, that is, the more the number of theaters in the city where 
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they live, the more the number of musicals watched; the regression coefficient of the 

number of musicals performed in the theaters in the city where they live each month is 

0.104 and is significant at the 5% level, indicating that the number of musicals performed 

in the theaters in the city where they live each month is significant The coefficient of 

regression of the number of musical performances per month in the theater in the city 

is 0.104, which is significant at 5% level of significance, indicating that the number of 

musical performances per month in the theater in the city has a significant positive effect 

on the number of musicals watched, i.e., the more the number of musical performances 

per month in the theater in the city, the more the number of musicals watched. 

The regression coefficient is 0.119, and it is significant at 5% level of significance, which 

means that the poor network rating of musicals with favorite actors will still choose to 

buy tickets to watch the musicals significantly positively affects the number of musicals 

watched. The regression coefficient of the degree of acceptance of ticket price in 

the musical theater market is 0.097, which is significant at 5% level, indicating that 

the degree of acceptance of ticket price in the musical theater market significantly and 

positively affects the number of musicals watched, that is to say, the more acceptable 

the musical ticket price is, the more the number of musicals watched; the regression 

coefficient of the degree of encouraging effect of government policies on the musical 

theater market is 0.076, which is significant at 5% level. 0.076, which is significant at 

the 5% level of significance, indicates that the degree of encouraging effect of government 

policies on the musical market significantly and positively affects the number of musicals 

watched, that is, the greater the encouraging effect of government policies on the musical 

market, the more musicals are watched.

 In summary, the higher the education level, the more musicals are attended, 

which verifies the previous hypothesis 1. The higher the income, the more musicals are 

attended, which verifies the previous hypothesis 2. The more musicals are attended by 

people who have a particular favorite musical actor, which verifies the previous hypothesis 

3. The more people know about musicals, the more they attend musicals, which verifies 

the previous hypothesis 4. The more affordable musical tickets are, the more they attend 

musicals, which verifies the previous hypothesis 5. The greater the number of theaters in 
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the cities where people live, the greater the number of musicals watched, which verifies 

the previous hypothesis 6. The greater the number of musical performances per month 

in theaters in the cities where people live, the greater the number of musicals watched, 

which verifies the previous hypothesis 7. The greater the government’s incentives to 

the musical market, the greater the number of musicals watched, which verifies the previous 

hypothesis 8.

Table 7.11 Summary of Models

Models R R Square Adjusted R-squared Error in standard estimation

1 0.712a 0.507 0.505 1.033

Table 7.12 ANOVA

Models

Sum of 

squares

Degree of 

freedom

Mean square F Significance

1 Returning 3247.691 11 295.245 276.945 0.000b

Residuals 3156.656 2961 1.066

Total 6404.347 2972

Models  Unstandardized Standardization

  coefficient coefficient

  Standard errors

  B Beta t Significance

1 (Constant) -3.589 0.176  -20.340 0.000

 Age 0.048 0.042 0.019 1.147 0.251

 Gender 0.431 0.070 0.086 6.128 0.000

 Education 0.073 0.038 0.027 1.937 0.053

 Income 0.171 0.023 0.125 7.492 0.000

 Level of knowledge 0.982 0.036 0.419 27.570 0.000

 of musicals

 Number of theaters in 0.274 0.030 0.168 9.027 0.000

 the city where you live

Table 7.13 Coefficients
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 Number of musical  0.097 0.022 0.079 4.359 0.000

 performances per month 

 at theaters in your city 

 Have a special favorite 0.288 0.032 0.130 8.997 0.000 

 musical actor 

 Like the actors starring 0.358 0.039 0.121 9.237 0.000 

 in the musical network 

 rating is poor will still 

 choose to buy tickets to see 

 The acceptance of ticket 0.228 0.031 0.094 7.248 0.000 

 prices in the musical 

 theater market 

 The extent to which 0.148 0.023 0.083 6.389 0.000 

 the government’s 

 introduction of beneficial 

 policies has encouraged 

 the musical theater market

Table 7.13 Coefficients (cont.)

Models  Unstandardized Standardization

  coefficient coefficient

  Standard errors

  B Beta t Significance

a. Dependent variable: viewing frequency

 The goodness-of-fit test shows that the R-squared is 0.507, indicating that

the portion of the dependent variable that can be explained by the regression equation

is 50.7%. the significance of the F-test is less than 0.05 and reaches the significance 

level, indicating that the regression model established is valid.

 The significance of gender (1=male, 2=female), income, knowledge of musical 

theater, the number of theaters in the city where they live, the number of monthly musical 

performances in theaters in their city, having a particular favorite musical actor, the poor 

internet rating of musicals in which their favorite actor appears still choose to buy tickets 
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to watch, the degree of acceptance of ticket prices in the musical theater market, and 

the degree of encouraging effect of the government’s introduction of beneficial policies on 

the musical theater market is less than 0.05, and the regression coefficient is greater than 

0, indicating a significant positive effect on the frequency of viewing. The significance of 

age and education is greater than 0.05, which has no significant effect on the frequency 

of viewing.

Consequence

 The only way for domestic musicals to survive and develop better is to increase 

the development of the musical market. Musicals are both a form of documentary and 

one of the important genres of musicals, and this dual attribute determines its different 

distribution channels from TV documentaries. Although platforms such as the Internet

can provide more opportunities for musicals to be broadcast, just as all types of musicals 

are actively musicals are screened and then transferred to other platforms for broadcast, 

it is the musical release that is the main battlefield for musicals to gain commercial 

profits. In addition, musicals are very much lagging behind in the domestic musical theater 

market, and there is still a lot of room for progress. Today, with highly developed mass 

communication media such as television, computers and cell phones, musical theater 

consumption is still in the luxury consumption, far from being comparable to the audience 

groups of other media, but the huge development potential of the musical theater market 

is increasingly valued by investors, and people from all walks of life are turning to 

the musical theater market. Driven by the market environment, musicals are also

showing signs of recovery, with some progress in the number of releases and box office,

but the overall development of musicals is not optimistic compared to the boom of movies.

 A good script is something that needs to be considered in the creation and

production of a musical, and a good script can naturally attract the audience’s attention. 

But for the current economic society, it seems that the musical still reveals a leap forward 

in terms of posture, unable to reflect the natural charm of culture, making the original 

should enjoy the musical, tainted with a touch of impetuous atmosphere, the domestic 

producers hope to obtain the red-hot musical works through the big investment
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production method, through the form of hype profit, but this for the development of 

the musical industry However, good works need to be polished and researched in depth, 

and the scarcity of talent in the musical industry has made the development of the musical 

industry difficult, making the market cold air persist for a long time, and what is presented 

is only the popularity brought about by dilly-dallying, or marketing.

 The production and performance of musicals require a lot of money, so musicals 

also need to consider the issue of cost in the process of creation, the cost of production 

needs to be given control, otherwise the sales price is too high, it is difficult for 

the general public to consume, and it loses its market value. Musicals also need to take 

into account the issue of production costs while pursuing the creation of high-end brands. 

And if you can let the playwright from a specific actor’s point of view to create, for a good 

determination of the main actor, or play a small role in the play features, characteristics, 

will be relatively suitable music background, costumes, dance and other content to be 

customized, so as to achieve the direction of the cost of change, for the creation of 

musicals to provide a new way of thinking, a new model, may not be lost to adapt to 

the current development of the environment of creation Of course, for large groups, they 

can start from the perspective of celebrity marketing and draw on the dissemination of 

other cultural programs to produce a wide range of musicals, and through casting a net 

to capture the enthusiasm of the current audience, as well as the extension of the fan 

economy, and then shift the audience’s attention, and through this way the creation of 

musicals on the fast track is also a good way to promote the development of musicals.

 However, in terms of the quality of the script, it is difficult to create a classic 

work of this kind of star-customized musical, and it is difficult to obtain wide market 

recognition.

 There are also management costs to consider, as the management team needs to 

plan finely for the selection of actors, the purchase of props and other assets, marketing 

and publicity, and sponsorship investment. Therefore, creation cost, management cost and 

operation cost are the important costs of musical production and creation.
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 Box office is the main way to recoup the cost and make profit. In London’s West 

End and Broadway, a show with low box office has no prospect of spreading. The healthy 

development of the performance market is the basis for the smooth distribution of musicals. 

Box office security first requires the development of sound marketing techniques. It is a 

very complicated issue for an art group to set the price of a show and to maximize 

the revenue, cost recovery and audience size by setting the ticket price for a performance

that is not a physical product. In terms of setting ticket prices, the main purpose is to set 

tiered ticket prices for different seats in exclusive theaters. A variety of ticketing channels 

are developed, and in addition to traditional theater window sales and internet purchases, 

ticket sales are also conducted through the aforementioned cultivation and theater viewing 

conferences, observation tours and various other events to promote marketing. These are 

all developed box office marketing tools, but overall, the domestic box office of musical 

theater has always had a large gap with that of foreign box offices.

Restrictions and recommendations for future work

 The content of this dissertation is related to the analysis of the market demand 

of Chinese musicals. Although the influencing factors have been developed through a 

detailed hypothetical scheme, there may still be certain omissions, and at the same time, 

this study is being staged in China at the same time as a number of domestic musical 

tours, and it is not known whether the Chinese musical market will change as a result, 

so this study also has a certain time limit.

 Future research on the Chinese musical theater market can be conducted at certain 

time intervals. Since the awareness of people’s needs changes with the times and the 

environment, interval research can be more effective in determining the current situation 

of the development of the Chinese musical theater market.\



83

◆ Shengkai Sun Hong Yan ◆

References

Carla Stalling Huntington. (2007). Reevaluating Segmentation Practices and Public Policy in Classical  

 Performing Arts Marketing: A Macro Approach. The Journal of Arts Management, Law, 

 and Society(2), doi:10.3200/JAML.37.2.127-142.

Daragh O’Reilly. (2011).Mapping the arts marketing literature. Arts Marketing: An International 

 Journal(1), doi:10.1108/20442081111129851.

Kathryn Green,,Warren Freeman,,Matthew Edwards & David Meyer.(2014).Trends in Musical Theatre 

 Voice: An Analysis of Audition Requirements for Singers. Journal of Voice(3), doi:10.1016/j.

 jvoice.2013.10.007.

Liang Qing. (2019). Reflections on the “localization” of musicals in China. Journal of Ningbo University 

 (Humanities Edition) (02), 120-126. doi:CNKI:SUN:NBDS.0.2019-02-021.

Matthias Echternach, Lisa Popeil, Louisa Traser,... & Bernhard Richter.(2014).Vocal Tract Shapes in 

 Different Singing Functions Used in Musical Theater Singing—A Pilot Study. Journal of 

 Voice(5), doi:10.1016/j.jvoice.2014.01.011.

Meng, Cong. (2020). Shanghai original children’s musical exploration. Shanghai Drama (03), 41-43. 

 doi:10.14179/j.cnki.shxj.2020.03.029.

Steven Globerman. (1978). Price awareness in the performing arts. Journal of Cultural Economics(2), 

 doi:10.1007/BF00247852.

Wang Dongdong. (2019). The evolutionary lineage and developmental tendency of Chinese musicals. 

 Dramatic Literature (02), 104-108. doi:10.14043/j.cnki.xjwx.2019.02.019.

Wilfred C. Bain.(1969).Performing Arts: The Economic Dilemma. Journal of Research in Music 

 Education(1), doi:10.2307/3344206.

Wing Chi Margaret Lau & Susan Grieshaber.(2018).School-based integrated curriculum: An integrated 

 music approach in one Hong Kong kindergarten. British Journal of Music Education(2), 

 doi:10.1017/S0265051717000250.


